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On Connotation and Value Turn of Product
Generalized Interaction Design

WU Zhi-jun, YIN Jian-guo, ZHAO Qian-cheng & CHEN Qing-yang
(Hunan Small and Medium — Sized Mechanical and Electrical Products Industrial Design Centre,

Hunan University of Science and Technology, Xiangtan 411201, China)

Abstract: The 21st century has seen that interaction mode and experience value have become the key
factors for improving the product competitiveness. Generalized interaction involves not only the traditional hu-
man — computer interaction, but also the person — to — person interaction triggered by the products. Traditional
product interaction design mainly focused on the practical function of physical dimension and on the use — pat-
tern of behavior dimension. However, contemporary generalized interaction design mainly focuses on natural
interaction and social interaction, helping to promote the technological humanization and the interpersonal har-
mony. Giving priority to the humanity value and the social effect is the value orientation of generalized interac-
tion design.
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